
Dear readers,

It has been a while since our second newsletter came

out about our wonderful project; Tourism 4 Careers.

Much progress has been made in recent times with

the testing of the materials during the pilot test. We

hope you enjoy reading this update on T4C! 
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The learning materials of T4C allow secondary school students,
VET students and other learners to engage in the Tourism and
Hospitality industry, giving the learner an insight into a possible
career in this sector.

In order to tailor the training units to the needs of our target group,
we conducted 7 surveys during November 2020 and January 2021
after successful trial runs of the project. The 7 partners (Italy, the
Netherlands, Czechia, Slovenia, Lithuania, Ireland, and Turkey) who
piloted the units were each given a questionnaire to complete. We
would then be able to amend the training units based on their
responses to suit the majority’s needs of the project. We asked
partners what they liked, their initial impressions, what they
felt could use improvement and how beneficial the programme is
to the tourism sector. We received 232 completed questionnaires.

After compiling the feedback from each partner, an additional
summary of comments from all partners, allowed us to identify the
strengths and weaknesses of the project. This was to ensure the
final product is of high quality as per the responses analysed from
our partners.

So, how did the pilot test in some of T4C's partner countries go?

PILOT TESTING OUR MATERIALS! 



In Slovenia, we asked for the opinion of many teachers and high
school and university students who are educated in the field of
hospitality and tourism, as well as many professionals in tourism.
We have received more than 110 responses, which makes us look at
our product with even greater pride. The vast majority of the
participants especially liked the professional design and
organisation of the modules. They also liked the variety of tasks,
quizzes and many videos that draw your attention. They also
praised the quantity of data and the opportunity to get acquainted
with tourism in the participating countries.

SLOVENIA

The Lithuanian survey answers reveal that respondents liked the
possibility to determine from the cover which country it is, easy
access to additional information about the region, interesting
interactive tasks, and visual presentations. Students replied that
entry in the national language allows you to get to know the
country better. They felt that the test about personal features to
join the hospitality sector was informative and covered different
angles. Teachers replied that it is easy to find information and they
enjoyed beautiful images reflecting the country. They pointed out
the innovatively designed materials and appreciated the voice
recordings.

LITHUANIA



Tourism 4 Careers had a very successful piloting period in Bulgaria.
We aimed at engaging various target groups with the project –
professional tourist guides, representatives of the tourism industry,
university students studying Tourism, teachers, and students from
professional high-schools etc. The diversity of participants in our
testing period provided us with different points of view and helped
us to better understand the needs of the market. The project was
highly appreciated by our respondents. They described it as
informative, useful, interactive, and well structured. We are happy
to have succeeded in engaging our partners with our ideas for the
further development of the project and found great friends and
supporters of the Tourism 4 Careers project.

BULGARIA

The pilot period in the Czech Republic was seriously affected by
the pandemic, but we could get some target groups' responses.
We aimed to engage different target groups, e. g. students,
teachers, tourism associations, and tourism and hospitality
professionals. The respondents who took part in the piloting period
described the modules as structured, informative, and important
for future career path choice. The modules and the workbooks
were appreciated and welcomed by students and the teachers as
well. One of the tourism professionals said: "That's such an
incredibly cool thing. I am sorry that this was not available during
my study years. In my opinion, these modules are perfectly
prepared, and interactive teaching is not actually teaching, but a
game - which will teach you something." We are happy that the
project is seen as helpful in supporting a career in tourism.

CZECH REPUBLIC 



T4C's pilot test in the Netherlands was a great success. The target
group was reached well and created a diverse group of
respondents. For example, teachers, students, and professionals
from the hospitality industry were approached by the Dutch
partner. However, the testing process was not without a struggle.
Because it was not possible to physically test in large groups, it
was decided to do this remotely. The respondents received the
materials to be assessed along with a survey where their opinion
was asked. The feedback that has been received can be described
as very positive. For example, teachers and professionals, in
particular, found it a positive outcome, that attention was paid to
hospitality courses in this way. They found that the materials
provided a complete insight into the hospitality industry.
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